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Raising public awareness on climate change issues 
 

Climate change is an international threat that has no geographical boundaries. Asia and Europe, 

home to 58% of the world’s population and connected by land, need to cooperate on climate 

change issues. 

 

With this in mind, over 30 participants representing key media in Asia and Europe gathered in 

Szentendre, Hungary, from 4 to 6 June for the 6th Asia-Europe Journalists’ Seminar. They 

discussed how the media can play a more effective role in increasing public awareness to 

collectively address the long-term challenge of climate change and the need to take concrete 

action now to speed up the global response to this challenge. 

  

The participants represented leading media organisations in Asia and Europe, including the Times 

of India, China Daily, The Straits Times (Singapore), The Star (Malaysia), Kompas (Indonesia), Radio 

Voice of Democracy (Cambodia), Chosun Ilbo (Korea), Nikkei (Japan), Vientiane Times (Laos), Irish 

Times, Lidove Noviny (Czech Republic), NRC Handelsblad (Netherlands), Kathimerini (Greece), De 

Standaard (Belgium), Nepszabadsag (Hungary), Lrytas (Lithuania) and Delo Slovenia. They took 

stock of recent trends in climate change negotiations and examined how the media can play a role 

in promoting global response to climate change.  

 

Participants acknowledged the complexity of international climate change negotiations. They also 

underscored the importance of better public communication of the UN process. Through candid 

discussions, the journalists studied the lessons learnt from recent international climate change 

negotiations (COP 15 and COP16) and exchanged views on the implications of common but 

differentiated responsibilities for climate change. They also discussed how the media could play a 

more effective role and suggested some ways for media coverage of climate change-related issues 

to be more relevant, in order to resonate better with the local population (see Annexe for details).  

 
The seminar was held in conjunction with the 10th ASEM Foreign Ministers’ Meeting (6-7 June 

2011) held in Gödöllő, Hungary, which focussed on non-traditional security issues, including threats 

arising from climate change.  
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The 6th Asia-Europe Journalists Seminar, Szentendre, Hungary  

(4-6 June 2011) 
 

Acknowledging the science of climate change as established by the IPCC, and the Cancun Agreements 

signed on 11 December 2010, the participants in the 6th Asia-Europe journalists seminar reaffirmed the 

important role the media can play in increasing public awareness to collectively address the long-term 

challenge of climate change and the need to take concrete action now to speed up the global response to 

this challenge. 

 

To foster better local understanding of climate change-related issues, some participants suggested ways 

that the media could work towards better communication of climate change and other related topics, 

including the need to look into the ideas of systemic transformation, existing and future plans to reduce 

greenhouse gas emissions and the need to help developing nations protect themselves from the impacts of 

climate change and build their own sustainable futures. Some of the suggested ideas for improved media 

involvement in these issues include: 

 

1. Climate change stories should be more connected to locally relevant issues, including people, places 

and examples that help audiences understand their role in the challenge; 

2. Climate change reporting should emphasise wider issues beyond the environment, by linking 

impacts to other perspectives such as cultural, social or economic issues; 

3. Journalists should aim to balance stories about the negative impacts and consequences of climate 

change with solutions-based approaches and stories highlighting the positive opportunities 

presented by this global challenge; 

4. The media should challenge itself to discuss the ways in which climate change impacts may cause 

us to consider the need for a systemic transformation of the global economy, including alternative 

models of economic growth and alternatives to the way global and local economies are measured, 

tracked and evaluated for success; 

5. Better information gathering and dissemination is needed to assist journalists in providing 

information that is more regionally sensitive and relevant, including improved information sharing 

between the science community and the media; 

6. More effort must be made to increase understanding of the actual processes of climate change 

negotiations so that the public can better understand what is occurring behind the scenes of a 

sometimes obtuse process - the UNFCCC has a responsibility to share this information with the 

media and the wider public; 

7. Countries should fulfil their agreed-upon Article 6 requirements to enhance their media outreach and 

help raise public awareness of climate change and international negotiations, meaning that member 

parties should actively help journalists publicise and disseminate information on these topics; 

8. Journalists should work to avoid false balance in the coverage of climate change issues, while still 

reflecting any new developments in the science of climate change and the subsequent debate 

inspired by new developments; 

9. Active participation from a wider and more diverse range of journalists must be encouraged, through 

proactive visa regimes and funding support for journalists from countries or organisations where 

costs are the prohibiting factor in effective coverage; 

10. Media access at COP events should be improved, preferably with the press centre located at the 

same venue as the COP meeting to facilitate media access to decision-makers who have an interest 

to explain to their respective publics the significance of developments during protracted 

negotiations. Moreover, international coverage of all COP events (including NGO and side events) 

can be improved by hosting them in the same venue. 

 

…. 
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The Asia-Europe Foundation (ASEF) promotes greater mutual 

understanding between Asia and Europe through intellectual, 

cultural and people-to-people exchanges. Through ASEF, civil 

society concerns are included as a vital component of 

deliberations of the Asia-Europe Meeting (ASEM*).  ASEF was 

established in February 1997 by the participating governments of 

ASEM and has since implemented over 500 projects, engaging 

over 15,000 direct participants as well as reaching out to a much 

wider audience in Asia and Europe.  www.asef.org  

 
* ASEM now brings together 46 member states (Australia, Austria, Belgium, Brunei 

Darussalam, Bulgaria, Cambodia, China, Cyprus, Czech Republic, Denmark, 

Estonia, Finland, France, Germany, Greece, Hungary, Indonesia, India, Ireland, Italy, 

Japan, Korea, Laos, Latvia, Lithuania, Luxembourg, Malaysia, Malta, Mongolia, 

Myanmar, the Netherlands, New Zealand, Pakistan, the Philippines, Poland, 

Portugal, Romania, Russia, Singapore, Slovakia, Slovenia, Spain, Sweden, Thailand, 

United Kingdom, Vietnam) plus the European Commission and the ASEAN 

Secretariat.  www.aseminfoboard.org  

 

 

The Regional Environmental Centre for Central and Eastern Europe 

is an international organization established by 30 countries and 

the EU. REC has its head office in Hungary and country offices in 

17 beneficiary countries. Its mission is to assist in solving 

environmental problems by promoting cooperation among 

governments, NGOs, businesses and other environmental 

stakeholders, and by supporting the exchange of information and 

public participation in environmental decision making. REC has 

been traditionally working on Climate Change and Energy, covering 

awareness raising, capacity building, compliance, mitigation and 

adaptation, cross-border cooperation projects implementation. 

www.rec.org 

 

 

China Daily is the national English-language newspaper founded 

on June 1, 1981. Global readers recognize China Daily as the most 

authoritative and influential English-language media in the country. 

China Daily Media Group has 12 print publications and the China 

Daily website has built an around-the-clock, multi-channel news 

distribution network.  

 
 

 

 
ASEF Media Contact Points: 

 

Ms. Theresa Cua, Project Officer, Public Affairs  

Tel: (+65) 6874-9718 |Email: theresa.cua@asef.org 

   

Ms. Kotryna Stankute, Project Officer, Public Affairs  

Tel: (+65) 6874- 9746 |Email: kotryna.stankute@asef.org 
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